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e How does the method of targeting impact privacy attitudes? |
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 How do particular inferences and the accuracy of these inferences impact privacy attitudes?
e Our results can inform self-regulatory rules and best practices for transparency regarding data-driven
targeting and personalization

Targeting Mechanisms

You are seeing this ad because...
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e We conducted a 306-person MTurk study the advertiser has inferred from your online activity
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Inference Sensitivity
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